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BEVERAGES 
 

Premium Brand 
 

Dewar’s Scotch 
Seagram’s 7 Whiskey 
Jim Beam Bourbon 
Bacardi Light Rum 

Skyy Vodka 
Beefeaters’ Gin 

Cuervo Gold Tequila 
 

Top Shelf Brand 
 

Chivas Regal Scotch 
Crown Royal Whiskey 

Maker’s Mark Bourbon 
Malibu Rum 

Absolut Vodka 
Bombay Sapphire Gin 

              1800 Tequila 

Martini Bar 
 

All Hail the Martini, 
Civilization in a Glass 

Featuring Scott’s Finest 
Specialty Martinis Encompassing 

an Array of Flavors 
$12.00 per person per hour 

 

 

                       Cash Bar Prices     Host Bar Prices 
 

                 Premium        Top Shelf                                      Premium    Top Shelf 
 

Cocktail  $8.00  $8.50  Cocktail  $7.50              $8.00 
Wine   $7.50  $8.50  Wine   $7.00  $8.00 
Domestic Beer  $4.50  $4.50  Domestic Beer  $4.50  $4.50 
Imported Beer  $5.00  $5.00  Imported Beer  $5.00  $5.00 
Champagne  $8.50  $8.50                  Champagne  $8.00  $8.00 
Cordial  $9.00  $9.00              Cordial               $8.50  $8.50 
Soft Drinks  $3.50              $3.50              Soft Drinks              $3.50              $3.50 
Bottled Waters  $3.50              $3.50               Bottled Water  $3.50              $3.50 
Specialty Drinks $9.50              $9.50                 Specialty Drinks $9.00              $9.00 
 

HOSTED OPEN BAR PACKAGES 
 

                           Premium Brand                                        Top Shelf Brand 
One Hour $18.00 per person   One Hour  $20.00 per person 
Two Hours $25.00 per person   Two Hours $26.00 per person 
Three Hours $30.00 per person   Three Hours $32.00 per person 

 
Bar packages include Brand Liquor, Sparkling Wine, Wine, Imported and Domestic Beer, Still and Sparkling Waters, and Soft Drinks. 

 

HOSTED OPEN BAR PACKAGES (BEER & WINE ONLY) 
One Hour $15.00 per person 
Two Hours $20.00 per person 
Three Hours $25.00 per person 

 
A Bartender Fee of $100 will be charged unless sales exceed $350.00 per bar. Bartender Fee  

will apply per five hour time period. 


